AFFILIATE ENTRY / ISSUE 01 COOL KEYS CONSULTING

THE FIRST PASS

A practical guide to affiliate applications and rejection repair

Build the identity, evidence and operating plan reviewers can trust.

No invented history. No vague promises. No shortcuts around review.
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START HERE / 20-POINT DIAGNOSIS

Find the gaps before you apply or
reapply

Score each line 0, 1 or 2. Zero means absent; one means present but weak; two means
reviewable, current and consistent with the rest of your application.

Real identity matches the required verification details

Business email, phone and messenger are monitored

Publisher site is live, mobile-ready and easy to verify

Original content and relevant contact / policy pages are reviewable
Target network fits one real offer category and market

Paid or organic source, format and ownership are clear

First-use scope and resources are realistic for my method
Measurement and review routine fit the proposed method

Claims can be supported with safely redacted evidence

Manager introduction and follow-up answers are rehearsed

0-7 8-14 18-20

foundation missing repair before applying targeted review final checks

This is an editorial self-check, not a network's scoring system or an approval forecast. A high score cannot
override ineligibility, a prohibited method or false information. Turn each gap into a repair task.

Terms used in this issue: KYC means identity verification; GEO means target market; a publisher is the operator referring an audience to merchants or
offers.

Commercial disclosure: four optional Fiverr service links appear beside specific tasks. Cool Keys Consulting may earn a commission if you buy through
them. You can complete the work yourself; paid services do not purchase approval.
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DIAGNOSTIC ROUTES

COOL KEYS CONSULTING

Use the score asareading map

Start with your situation: afirst application needs afit check; arejection needs a status
check. The routes below lead to practical work, not to a promise of acceptance.

YOUR SIGNAL LIKELY BREAK READ NEXT

Rejected without a reason Unknown or mixed

Asked for a website or proof Asset / evidence

Manager requested a call Communication / consistency
No company or revenue Identity / maturity

history

Ready to try again? Status / repairs / next action
One difficult network is the Target-specific fit

goal

TWO READING ROUTES

Six-failure repair map, p. 4; Case Files 01-02, pp. 5-6

Site and Admission Kit, pp. 14-16

Manager-call lab, pp. 19-21

Identity and preparation, p. 13 & p. 22

Repair and reapply, pp. 24-29

Target Network Dossier, pp. 30-34

FULL ISSUE MAP

First application: fit check (p. 11), site and proof FRONT
(pp- 13-16), then the target dossier (pp. 31-34). -
Previously rejected: status check (p. 24), failure 02
class (p. 4), then verified repairs and the 03
reapplication note (pp. 26-29).
04

STOP SIGNAL

Do not submit again while the same identity FINISH

mismatch, inaccessible site or vague traffic plan is

still present.

01 02

Diagnose Read selectively

Start with the score and rejection class. Jump to the chapter that restores the missing

points.

® DIAGNOSTIC FRONT / ASSESS CLASSIFY, REPAIR

Diagnose and repair / pp. 2-6
Understand the review / pp. 7-11

Build reviewable proof / pp. 12-22
Repair and reapply / pp. 23-29
Prepare one target network / pp. 30-34

Seven-day sprint and closing / pp. 35-36

Build the dossier

Finish with one target-specific go/no-go
decision.

03
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REJECTION REPAIR

COOL KEYS CONSULTING

Classify the failure before trying again

A regjection notice often reports a decision, not the full reasoning. Use six failure classesto
organize the evidence without pretending to know what the reviewer did not disclose.

FAILURE CLASS VISIBLE SIGNAL REPAIR ASSET

Identity

Asset

Plan

Evidence

Communication

Platform fit

01
Capture

Save the notice, date and
application answers.

Names, country, entity or payment details conflict

Site is thin, inaccessible, generic or unfinished

Traffic, vertical, GEO or budget is vague

Claims cannot be checked

Missed call, slow reply or contradictory answers

Your method, market or maturity is outside current
criteria

02

Separate Repair

Mark facts, assumptions Fix the smallest
and unknowns. defensible gap first.

One verified identity record

Reviewable publisher site

One-page launch plan

Redacted proof index

Call brief and response routine

Alternative target or later reapplication

04 05

Verify Respond

Retest links, identity and Appeal or reapply only
evidence. with new information.

The dangerous move isto invent areason and then optimize for it. The
disciplined move isto repair every visible inconsistency while preserving the
possibility that the network's internal threshold was the deciding factor.

® DIAGNOSTIC FRONT / ASSESS CLASSIFY, REPAIR
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CASE FILE 01 / DOCUMENTED REJECTION

Turn scattered experienceinto a
reviewable plan

A beginner reported roughly fifteen campaigns and supplied activity screenshots from
several platforms, yet the application was denied. The record does not disclose the
decisive reason or alater approval.

BEFORE / WHAT THE REVIEWER SEES AFTER / EDITORIAL REPAIR
“l am new. | have run around “1 have completed about fifteen
fifteen campaigns and can send campaign tests. For this
screenshots from severa application, my primary planis
platforms.” [format] traffic in [GEO] for
[vertical]. My first test budget is
The facts may be honest, but they are not yet a [amount] cand | will track [e\/ent] .
launch plan. The reviewer still lacks a primary .
traffic method, a target market, an offer category, | Can prOVIde red_agted proof of
a test budget and a measurement routine. prior account activity.”
RISK _
A pile of screenshots can prove activity without UL(e PUEEETE (I8 Tt o2 e X e
proving focus, fit or repeatability. specific facts. The revision does not guarantee

approval; it makes the operating story inspectable.
REPAIR

Use one plan as the spine. Attach only the evidence
that supports that plan.

KNOWN INFERRED UNDISCLOSED

Some campaign activity existed; The presentation may have lacked a The network's decisive reason and any
screenshots were supplied; the application  single coherent operating thesis. later outcome.
was denied.
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CASE FILE 02 / REASON UNDISCLOSED

A detailed application can still be
rejected
One traffic-platform applicant described conversion goals, offer sources, learning

communities, an estimated monthly spend, several traffic platforms and atracker. The
platform still declined the account without a specific reason.

The rejection email, paraphrased for length:

“ After reviewing your advertiser profile, we have decided you do not qualify
for an account.”

WHAT THE APPLICANT PROVIDED WHAT REMAINED UNKNOWN

Lead, download, install, signup and sale objectives Which objective would be tested first

Several offer and traffic platforms Whether one destination and traffic path had been verified

An estimated monthly spend Funding evidence and the assumptions behind the estimate

A named tracking tool Whether events and redirects were configured

Relevant learning sources The platform's internal acceptance threshold
BAD RESPONSE PROCESSABLE RESPONSE
Argue that every answer was good, demand Ask whether one material criterion can be clarified;
approval or immediately create another account. offer a concise plan and one relevant proof item;

accept that the decision may remain unchanged.

Case lesson: completeness improves reviewability, but it does not override
private risk thresholds. Preserve the unknown instead of inventing a diagnosis.

® DIAGNOSTIC FRONT / ASSESS, CLASSIFY, REPAIR 06



SECTION 01

Make your
application easy to
verify

compact commercial system: identity, assets, plan, evidence and
communication must support the same story.

AFFILIATE ENTRY / ISSUE 01 | COOL KEYS CONSULTING
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ADMISSION MAP

Pass four connected gates

Use these four checksto review your own submission. They are a practical framework,
not a description of every network's private approval process.

GATE REVIEWER NEED YOUR PROOF

Identity A real, reachable operator who can complete KYC Matching legal name, country, contact and payment
and receive payment details
Asset A stable place to understand the publisher model Accessible original content, ownership, contact and

relevant policies

Plan A plausible first use of the account Audience, market, paid or organic method, resources
and measurement

Operations Evidence that risk will be managed after approval Review routine, records, support and change control

A real identity without areviewable site leaves the model unknown. A polished site
without atraffic plan leaves the risk unknown. A concrete plan paired with unreachable
contact details can still stall in manual review.

WHO WHAT HOW

identity offer traffic operations

Y ou do not need to manufacture scale. Y ou need a consistent answer to every
material question.

® SECTION 01/ UNDERSTAND THE REVIEW 08
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REVIEWER LENS

Six questions behind the form

Tranglate application fields into the decisions areviewer must make. Detail is useful when
it reduces uncertainty, not when it merely makes the answer longer.

REVIEWER QUESTION WEAK SIGNAL STRONGER SIGNAL

Who is operating? Names and contacts differ One consistent identity record
What will be promoted? “Any profitable offer” One relevant vertical and example category
Where will traffic come from? “Social and paid ads” Named source, format and account status
Which market and device? “Worldwide” A limited GEO and device plan
How will activity be measured? “I will check results” Relevant reports, click / event checks and review
cadence
What happens after approval? No first-test plan First-use scope, checks and limits appropriate to
the method
CONSISTENCY TEST CONTACT TEST
Can the same plan be found in the form, on the Can a manager reach you, receive a prompt reply
website, in the evidence pack and in your spoken and continue the conversation without
answers? reconstructing your application?

® SECTION 01/ UNDERSTAND THE REVIEW 09



AFFILIATE ENTRY / THE FIRST PASS / ISSUE 01 COOL KEYS CONSULTING

EVIDENCE ARCHITECTURE

Turn every claim into something
reviewable

A professional answer points to proof while exposing no more private information than
necessary. Build an index before gathering screenshots.

CLAIM MINIMUM EVIDENCE SAFE HANDLING

| operate this website Domain control or CMS access Show ownership state, not passwords

| use this traffic account Account page or activity view Redact balances, IDs and unrelated data

| have run campaigns Dated campaign summary Explain context; do not imply profit

| use tracking Event map or dashboard structure Mask tokens and visitor-level data

| can fund a test Budget note and payment readiness Never email full payment credentials

01 02 04 05

Claim Proof Redact Label Index

Write the exact statement. Choose one direct Remove secrets and Add date and context. Map evidence to the
artifact. excess data. application field.

Evidence should be sufficient, relevant and time-bounded. M ore screenshots do
not automatically create more trust.

® SECTION 01/ UNDERSTAND THE REVIEW 10
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NETWORK SELECTION

Apply becausethefit isreal

An account is not atrophy. Apply when atarget offer, allowed traffic method, relevant
audience and feasible first-use plan fit together. A content publisher does not need to
invent an ad budget.

QUESTION T0 ARSWER 0 siNAL

Offer Is there a category | can explain and operate? One target category is named

Traffic Is my primary source allowed for that category? Written rule or manager confirmation
Market Can | reach the required GEO and device? Traffic source and landing path verified
Resources Can | deliver the first use with my real resources? Paid-test limit or content plan documented
Maturity Does the network currently accept my operator profile? Requirements fit, or a realistic evidence gap

Resolve any material eligibility or policy uncertainty before submitting. Record
the current requirement and its source; preparation cannot compensate for a
profile the network does not accept.

1 2 100%

primary target credible backups duplicate accounts truthful claims

® SECTION 01/ UNDERSTAND THE REVIEW 11




SECTION 02

Build proof before
you reopen theform

Preparation turns a stressful interview into a verification
conversation. Align identity, site, evidence, answers and
communication before the reviewer asks for them.

AFFILIATE ENTRY / ISSUE 01
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PUBLISHER IDENTITY

Use an account type you qualify for

Apply asthereal operator. Individual applications are appropriate only where accepted;
some programs require alegal entity or other eligibility conditions. Check the current
rulesfirst.

FIELD PERSONAL APPLICATION COMPANY APPLICATION

Name Legal personal name Registered entity and authorized contact
Address / country Current verifiable details Registered or operating details as requested
Email Business-domain address preferred Monitored business-domain address
Payment Eligible account under the real operator Eligible account under the entity
Website Explains the individual publisher model Explains the organization and its operating model
DO DO NOT
Ask support which account type matches your Invent a company, alter the country, borrow
situation when the form is ambiguous. payment details or create duplicate accounts.

Professionalism comes from consistency and accessibility, not from pretending
to be larger than you are.

® SECTION 02/ BUILD REVIEWABLE PROOF 13
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REVIEWABLE PUBLISHER SITE

Show the publisher, not just a company
brochure

These seven information blocks help areviewer navigate. They are not a universal
minimum or a substitute for useful original content. A content-led publisher should show
its actual subject, audience and published work.

PAGE / BLOCK QUESTION IT ANSWERS ACCEPTANCE TEST

Home What does this publisher do? One clear positioning statement

About Who is responsible? Real operator or entity named

Traffic method How is attention acquired? Primary method described without unsupported
claims

Contact Can a reviewer reach you? Email works; phone or messenger is monitored

Privacy How is data handled? Matches actual collection and tools

Terms What governs site use? Readable and accessible

Disclosure How are commercial relationships disclosed? Visible where relevant

CONTENT PROOF

Choose two or three representative articles, comparisons or resource pages. Explain who each helps, show
how you reached its conclusions, and distinguish editorial judgment from commercial links. Do not pad the site
with generic Al copy to simulate a publishing history.

Test the exact URLs you submit on desktop and mobile. Check navigation, contact delivery and any legitimate
access restrictions. A polished brochure alone may not meet a content network's requirements.

® SECTION 02/ BUILD REVIEWABLE PROOF 14
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ILLUSTRATIVE COMPOSITE / FICTIONAL SCENARIO

COOL KEYS CONSULTING

What a scoped Fiverr repair can and

cannot fix

Combines common website faults into one fictional story. Not atestimonial, and not a
claim that buying a service causes approval. Amounts and timings are illustrative.

THE SITUATION

Maya runs one domain with a one-page publisher
site. Audited against the seven blocks on p. 14, it
fails four: the About-page name differs from her
application, no traffic method is stated, policy links
are buried, and the mobile layout breaks below
768 px.

She commissions a US$45 audit and US$135
implementation of approved fixes. The audit
returns in 48 hours; implementation follows, and
both finish within nine days. Deliverables are in
English, with source files and a change log.
Access is limited to the site work; no KYC
documents, payment details or network login are
shared.

BRIEF

Review the seven blocks on p. 14. Return page
URLs, screenshots, severity and fixes. Browse
website audits on Fiverr. Affiliate link: we may earn a
commission. Optional, not an approval service.

WHAT CHANGED

The audit surfaces six faults: her four, plus two she
had missed. The seller implements four fixes using
Maya's approved content. Maya resolves two
factual issues herself: the About-page name now
matches her application, and the unsupported
home-page claim is removed.

Maya retests all six items and prepares a
reapplication note with dated evidence links. The
fictional review outcome remains pending. The
result is a testable submission, not evidence that a
purchase improves acceptance odds.

CONTROL

Maya keeps domain, hosting, source files,
credentials and final editorial say. The seller never
sees the application form.

FAULT FOUND WHERE WHO MUST FIX IT

Contact name differs from the application About
Unsupported claim on the home page Home
Mobile layout breaks below 768 px All pages

Traffic method is never stated

No working contact path Contact

Privacy, terms and disclosure unreachable

2 4

scoped deliverables implementation fixes

Traffic method

Policy pages

faults only Maya could fix

Maya only

Maya only

Seller

Maya writes, seller places
Seller

Seller

NO

approval guarantee

Fiverr repaired the presentation. Maya repaired the facts. Only the network can decide on
approval. Never buy an identity, manufacture history or outsource your real interview.

® SECTION 02/ BUILD REVIEWABLE PROOF
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ADMISSION KIT

Prepar e twelve items befor e opening the
form

Advance preparation prevents contradictions and removes the pressure to invent details
during a manager call.

IDENTITY BUSINESS ASSET OPERATING PLAN

Legal name and entity type Live publisher website Target network and fit thesis

Country and address Business email and contact path Offer category and target GEO

KYC readiness Privacy, terms and disclosure Primary traffic source and format

Payment readiness Redacted evidence index Resources, measurement and first-use
plan

identity-record.pdf Single reference for matching application fields Operator

site-review.md URL, page checks and last verified date Operator / developer

evidence-index.md Claim-to-proof mapping with redaction notes Operator

launch-plan.md Audience, method, resources, measurement and limits Operator

manager-brief.md Introduction, answers, questions and follow-up Operator

The kit isacontrol system, not afolder of decoration. Every item should have a
clear owner, date and use in the application.

® SECTION 02/ BUILD REVIEWABLE PROOF 16
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APPLICATION ANSWERS

Use factsfirst, then a bounded plan

Separate what you do today from what you intend to do after approval. Choose the model
that is actually yours; paid traffic is not an admission requirement for every network.

01 02 04
Current facts Proposed use Evidence Limits
What is live today? What is the first relevant use? What can you show? What is not yet established?

CONTENT / ORGANIC PUBLISHER

| publish [topic] for [audience] at [URL]. Readers currently reach the site through [real source]. These pages
show the work: [URLS]. If accepted, | plan to add relevant merchant links to [specific page or series], with clear
disclosures. | will check links and review [available reporting] [cadence]. | do not yet have [missing result].

PAID-TRAFFIC PUBLISHER

| currently use [source and format], evidenced by [own dated artifact]. Subject to offer-level permission, | plan to
test [category] in [GEO], capped at [affordable amount]. | will check the full destination path, measure [event]
with [actual setup] and stop if [defined condition]. This is a plan, not a claim of past results.

CHECK PASS CONDITION

Current vs planned Each statement makes its time frame clear

Consistent Form, site and spoken answers describe the same operator
Verifiable Claims link to your own relevant evidence

Eligible The specific network and offer allow the proposed method

® SECTION 02/ BUILD REVIEWABLE PROOF 17
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ANSWER CLINIC

Rebuild weak answerswith operational
facts

Confident adjectives do not repair avague answer. Add decisions, limits and evidence
instead.

QUESTION WEAK ANSWER REBUILT ANSWER

Experience “I am an expert marketer.” State duration, channels tested, responsibilities and what can be
evidenced.

Traffic “I will use social media.” Name source, paid or organic method, format, GEO and
destination.

Resources “I can spend a lot.” Give a real ad-test limit, or explain your organic publishing
capacity.

Offers “Anything that converts.” Name one category that fits your audience and traffic policy.

Measurement “I will watch the dashboard.” Explain the reports and link checks you actually use; name a

tracker only if relevant.

REMOVE ADD

Superlatives, copied biographies, inflated budgets, One real method, one target use case, one control
vague global targeting and claims you cannot routine and one relevant proof item.

explain.

OPTIONAL PAID HELP / AFFILIATE LINK

First check the facts yourself. If language obscures them, request tracked edits to a redacted draft. Reject added
experience, budgets or results. Browse Enalish proofreading. We may earn a commission if you buy through this link.
Buying is optional; approval is never included.

® SECTION 02/ BUILD REVIEWABLE PROOF 18
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MANAGER CALL LAB /01

Prepare a thirty-second operating story

If anetwork requests acall, prepare to explain your actual activity and limits. Some
reviews happen by email or message instead. Clear answers matter more than an elaborate
script.

THE THIRTY-SECOND INTRODUCTION

“Hi, | am [name], based in [country]. | currently work with [traffic method] in
[vertical or audience]. | am applying because your network appears to fit

[ specific use case]. My first planis[method + audience or GEO + realistic
scope], measured with [available reporting or relevant event]. | can provide
relevant, safely redacted evidence if useful.”

BEFORE THE CALL READY WHEN

Application copy You can see exactly what the manager sees

Target-network dossier Offer fit and traffic rules are summarized

Evidence index Each major claim has one safe proof item

Numbers Budget, duration, GEO and test scope are realistic
Environment Quiet room, stable connection, calendar and note page ready

Memorize five anchors, not a performance: identity, experience, fit, first plan and control.

OPTIONAL PAID HELP / AFFILIATE LINK

Record a rehearsal yourself first. For optional coaching, use the questions on p. 20 with private details removed. The
coach gives feedback; you attend the real interview yourself. Browse Enalish interview practice. We may earn a
commission if you buy through this link. Buying is optional; approval is never included.

® SECTION 02/ BUILD REVIEWABLE PROOF 19
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MANAGER CALL LAB /02

Fourteen follow-up questionsworth
rehearsing

Prepare compact answers and evidence cues. A good answer is specific enough to verify
and short enough to invite the next question.

FIT & EXPERIENCE TRAFFIC & CONTROL

Why this network? Which traffic source will you use first?
Which offer category interests you? Paid or organic? Which format or content?
What have you run before? Which GEO and device?

Which networks or platforms have you used? What resources support the first use?

Can you show relevant activity? Which reports or events will you check?
What did a previous test teach you? How do you review the final destination?
Who operates the account? What triggers a pause or support request?
Identity Legal name + country + matching application details

Experience Scope + responsibility + evidence boundary

Plan Source + format + offer + audience / GEO + scope

Control Measurement + review cadence + stop condition

Fit Current capability + network advantage + first use

If the manager asks for a number, give the real range and the assumption
behind it. A modest, controlled test is stronger than an unexplained large
figure.

® SECTION 02/ BUILD REVIEWABLE PROOF 20
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MANAGER CALL LAB /03

COOL KEYS CONSULTING

Recover cleanly when you do not know

A difficult question is not a cue to improvise. Preserve trust, clarify the question and

commit to a useful follow-up.
RECOVERY SCRIPTS

UNKNOWN POLICY

“I do not want to guess. My current understanding is
[X]. May | confirm the exact rule after the call and
reply in writing?”

NO HISTORY

“l do not have that result yet. | can show the
preparation | have completed and explain the first
controlled test.”

QUESTION UNCLEAR
“Do you mean my current activity or the plan for this
network?”

CASE FILE 03/ APPROVED

A manager asked an applicant which offer types
and traffic methods were currently in use, then
narrowed the conversation to the applicant's
intended tests. The manager requested a payment
or activity screenshot from another network.

The account describes a dashboard screenshot
being sent, followed by the manager confirming
approval and next steps. The record does not
independently verify the image's ownership or
establish which evidence determined approval.

This historical case reconstructs a
manager-message exchange, not a phone call or
verbatim transcript. It illustrates a
reguest-and-response sequence, not current
eligibility or a repeatable approval formula.

SAFE LESSON

Answer the actual question. Supply only your own
authorized evidence through a verified channel.
Never use someone else's screenshot to imply your
history.

The strongest follow-up is often short: thank the manager, restate the requested
item, send only that item, and record what was disclosed.

® SECTION 02/BUILD REVIEWABLE PROOF
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STARTING WITHOUT HISTORY

Replace missing scale with visible
preparation

A new operator may lack company records, revenue screenshots or referrals. Preparation
can clarify those gaps, but cannot replace a mandatory history or entity requirement.
Choose a program whose current eligibility fits your real stage.

MISSING DO NOT SUBSTITUTE BUILD INSTEAD

Company A fabricated entity Personal identity if individual applicants are accepted
Revenue history Borrowed screenshots or invented figures Test budget, learning record and honest scope
Large portfolio Generic claims about every vertical One target category and launch plan

Referral A name you cannot explain Truthful discovery path and prompt communication
Advanced tooling A list of tools you cannot operate A reporting and link-check routine you can explain

Readiness is not the same as seniority. A beginner can still be organized,
reachable, honest about limits and prepared to run one controlled test.

REAL NARROW FAST

identity first plan preparation follow-up

® SECTION 02/ BUILD REVIEWABLE PROOF 22



SECTION 03

Turn argection into
arepair plan

Read the decision accurately. Separate facts from guesses, fix the &
assets you control, and prepare one concise update. A new attempt ,
needs changed evidence, not merely different wording.

AFFILIATE ENTRY / ISSUE 01
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REPAIR /01

COOL KEYS CONSULTING

Check the status befor e taking action

Pending, incomplete and rejected are different states. Save the exact message, application
reference and date before deciding whether you need to wait, clarify or repair.

WHAT YOU RECEIVED WHAT IT ESTABLISHES NEXT ACTION

Pending / under review No final decision yet

Request for information A specific item is missing or unclear
Rejected, with a reason At least one stated gap

Rejected, no reason given The outcome, not the decisive cause
Final decision / no reapplication The platform has closed this route

BUILD A FOUR-LINE RECORD

Check the stated review window and contact inbox;
do not submit duplicates

Answer that request in the existing thread; attach
only relevant evidence

Record the exact criterion; verify whether it is
repairable and reapplication is allowed

Use p. 4 to form hypotheses; ask one focused
clarification if a channel is available

Respect the decision; do not change identity or
create another account to evade it

[reply, wait, repair or stop].

Status and date: [exact wording]. Known issue: [what the reviewer actually
said]. Unconfirmed hypothesis. [your interpretation]. Next permitted action:

No disclosed reason is not evidence that your English, nationality, website design or budget caused the
rejection. Do not spend money to fix a cause you have not established.

SECTION 03/ REPAIR AND REAPPLY
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REPAIR /02

COOL KEYS CONSULTING

Make your traffic plan believable

A reviewer needs to understand where readers or clicks come from and how your
proposed use fits. Evidence should follow your real business model, not force every

applicant into paid advertising.

QUESTION CONTENT / ORGANIC PAID TRAFFIC

What exists now? Live topic-focused pages and real distribution
channels
What can you show? Own content, domain control and available

aggregate audience reports

What happens first? One relevant merchant integration or content
series
What are the limits? Publishing capacity, audience size and gaps

stated honestly

How will you review it? Working links, disclosure, clicks and available
merchant reports

ILLUSTRATIVE CONTENT-PUBLISHER ANSWER

Actual source access and relevant activity, if any

Own dated activity, permitted traffic format and
destination checks

One permitted offer, format, market and capped
test

Affordable spend, funding readiness and stop rule

Destination path, event setup and campaign
reports

| publish comparison guides for independent newsletter writers at [URL]. My current pages cover [real topics]; readers
arrive via [actual source]. | want to add relevant merchant links to [named page]. | will disclose the relationship and review
links and available click reports weekly. | have no paid-media campaign history and do not claim otherwise.

A planned campaign is not evidence of past activity. If the network requires an established audience or proven

spend that you do not have, record the gap rather than disguising it.

SECTION 03/ REPAIR AND REAPPLY
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REPAIR /03

Turn website faultsinto acceptance tests

Fix areproducible defect, then verify the result yourself. When you already know what is
broken, a narrow implementation brief may be more useful than buying another broad
audit.

FAULT REPAIR BRIEF ACCEPT ONLY WHEN

Mobile overlap or clipped text Identify the URL, viewport and browser; repair Navigation, text and buttons work at the affected
the layout size and on desktop
Dead links or hidden policies List exact URLs and expected destinations Links resolve correctly and can be found from

the submitted page

Contact form does not deliver Trace the submission and email delivery path A permitted test reaches your monitored inbox

Template content or wrong Replace with your own approved facts and Published wording matches the application; no

identity original content new claims were invented

Unclear traffic method Publish your truthful method and representative A reader can distinguish current activity from
work future plans

OPTIONAL PAID HELP / AFFILIATE LINK

Try the checks above yourself. If technical help is needed, send a defect list, not a request to get approved. Require
source files, a change log and a repeatable retest. Browse website repair services. We may earn a commission if you buy
through this link. Buying is optional; approval is never included.

Protect access: back up first, prefer staging, give only the access needed for the work, and revoke it after acceptance. Do not
share network logins, KYC documents, payment details or subscriber lists.

SECTION 03/ REPAIR AND REAPPLY 26


https://go.fiverr.com/visit/?bta=828544&brand=fiverrmarketplace&landingPage=https%253A%252F%252Fwww.fiverr.com%252Fsearch%252Fgigs%253Fquery%253Dwebsite%252520bug%252520fix&afp=ckc_pdf01_p26_bugfix

AFFILIATE ENTRY / THE FIRST PASS / ISSUE 01 COOL KEYS CONSULTING

REPAIR / 04

Keep a before-and-after evidence log

A reapplication should explain what changed since the previous submission. A dated
repair record helps you avoid cosmetic rewrites and gives areviewer a short path to the
evidence.

WORKED EXAMPLE / ILLUSTRATIVE, NOT A TESTIMONIAL

BEFORE CHANGE VERIFICATION

About page names an old project Operator updates it to the real current Public page matches the saved application;
identity checked [date]

Contact form shows success but no Developer repairs the delivery configuration  Operator receives a test from the live page;

email arrives checked [date]

Traffic answer lists five future channels  Operator names one actual source and a Revised answer matches live evidence and
bounded first use explicitly labels plans

YOUR REPAIR REGISTER

A screenshot of the old defect plus the current public URL is often easier to understand than a folder of
unlabeled images. Keep originals privately; send only relevant redacted evidence through the network's verified
channel.

DO NOT CALL IT FIXED YET

A seller's completion message is not your acceptance test. Reopen the live page, repeat the failed action and record the
result. Pending work stays marked pending.
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REPAIR / 05

WTrite areapplication note worth
reading

Use this only when reapplication or additional evidence is allowed. Keep the message in
the existing thread where possible, and follow the network's required route.
SUBJECT

Application [reference]: updated [specific asset] for review

EDITABLE EMAIL DRAFT
Hello [name or team],

Thank you for reviewing my application for [network]. Your message dated [date] noted [stated gap]. Since then, | have
made these changes:

1. [Specific change] - verified at [URL / evidence label] on [date].
2. [Specific change] - verified at [URL / evidence label] on [date].

My current traffic method is [actual source and format]. My proposed first use is [one permitted use case]. [Remaining
limitation] is still unchanged, and | do not want to imply otherwise.

If a further review is permitted, could you review these updates or identify the remaining material requirement? |
understand that changes do not guarantee approval.

Best,
[Your real name]
[Application reference / monitored contact]

WHEN NO REASON WAS DISCLOSED

Replace the sentence about the stated gap with: "Your message did not specify a reason. | cannot assume the
cause; the following updates address issues | independently verified." Do not label your hypothesis as the
network's finding.

BEFORE YOU SEND

Replace every placeholder. Include only changes that passed testing. Remove secrets, unsupported claims and
irrelevant attachments. If nothing material changed, a rewritten email is not a repaired application.
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REPAIR / 06

Follow up once, then choose the next
step

Check the published review window or the manager's stated timing first. If no timing is
given, choose a reasonable business interval. There is no universal number of days that
guarantees a response.

01 02 04

Confirm receipt Respect timing Ask once Record outcome
Check the address and Use the stated review window. Keep the request narrow. Do not chase indefinitely.
reference.

ONE CONCISE FOLLOW-UP

Hello [name or team], | am following up on application [reference] and the update sent on [date]. Could you confirm
whether it is still under review or whether one specific item is missing? The updated evidence is [URL / label]. If the
decision is final, | will respect it. Thank you.

RESPONSE NEXT MOVE

Specific additional request Provide that item, record what was shared and agree on the next step

Still under review Wait for the stated timing; keep the submitted assets stable

Final rejection Close the case unless the platform explicitly offers an appeal route

No answer after the follow-up Pause further messages; retain the dossier and assess a better-fit program
Approval Read offer-level permissions and conditions before publishing or sending traffic

Never turn silence into a reason to open duplicates, change identity details or hire someone to bypass review. A
documented no-go decision protects your time as well as the account.
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SECTION 04

Build a dossier for
one target network

Preparation makes your position easier to explain; current network
rules determine eligibility. A target dossier makes the next
conversation specific: what this network asks, what you can prove,
what the manager may challenge and what would make you

postpone submission.
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TARGET DOSSIER / 01

Writethe fit thesis beforethe
application

Capture current facts from the network's own pages and your real operating constraints.
Date every platform-dependent item because forms and acceptance criteria can change.

NETWORK PROFILE YOUR ENTRY

Network name and application URL

Date requirements were verified

Target offer category and example use case
Primary GEO and device

Allowed traffic method / evidence

Restricted methods or unresolved policy questions
KYC, entity, payment and contact requirements

Named contact route and expected review path

FIT THESIS

“This network is a suitable target because [ specific inventory or relationship]
matches my [audience / traffic method] in [ GEQ]. My first use would be [one
specific content placement or permitted campaign]. The unresolved question is
[policy or evidence gap].”
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TARGET DOSSIER / 02

Map every application field to evidence

Copy the current form into this worksheet before submitting. Draft once, resolve
contradictions, then paste the approved version into the live application. Mark each field
G (green, ready), A (amber, incomplete) or R (red, do not submit).

FORM FIELD FINAL ANSWER PROOF / URL RISK

Operator / entity

Website / business model
Experience

Offer category

Traffic source and format
GEO and device

Budget / resources, if
requested

Measurement / reporting

How you found the network

RISK CODE MEANING ACTION

G Current, consistent and supported Ready
A True but incomplete Add detail or evidence
R Contradictory, unsupported or unclear Do not submit
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TARGET DOSSIER / 03

Prepare manager-call intelligence

Convert network-specific unknowns into questions. The goal is not to sound rehearsed; it
isto keep your facts stable and use the manager's time well.

LIKELY MANAGER QUESTION YOUR ANSWER ANCHOR PROOF CUE

Why us? Fit thesis Target category note
What are you running now? Current real activity Redacted activity view
Which traffic source? Primary source, format, GEO Account or plan

What will you test first? One offer-use case Launch plan

What resources support the plan? Paid-test limit or content capacity Resource note

How do you measure? Actual reports, link checks and cadence Measurement note
Can you send proof? Relevant, redacted artifact Evidence index

QUESTIONS TO ASK THE MANAGER

01 Is my primary traffic format accepted for this offer category?

02 Which proof item is most useful for a new publisher?

03 Is there a minimum activity threshold | should understand?

04 If the application is not ready, which material gap should | repair before applying again?

Write down the answer, date and speaker. Treat verbal guidance as useful
context, then request written confirmation for policy-sensitive points.
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TARGET DOSSIER / 04

Build thergection matrix and go/no-go
orief
A complete dossier supports either ago or a no-go decision. Classify the failure first using

the six classes on p. 4, then test these eight patterns as review prompts, not as claims
about a network's private decision system.

PATTERN TO TEST EVIDENCE STATUS REPAIR

Identity mismatch

Unreviewable website
Unsupported experience claim
Vague traffic method

Offer / traffic-policy mismatch
Unsupported resources or scale
Missed communication

Network maturity threshold

GO NO-GO

All red risks are resolved; the fit thesis is specific; A material fact is false or inconsistent; the site
evidence is ready; the manager brief matches the cannot be reviewed; the traffic method may be
form. prohibited; the first plan is still undefined.

FINAL DECISION: APPLY NOW / ASK ONE QUESTION / REPAIR AND
WAIT / CHOOSE A BETTER-FIT NETWORK
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SEVEN-DAY SPRINT

Turn diagnosisinto a complete
application system
Treat these as seven working sessions, not a mandatory deadline. Pause for genuine

eligibility gaps or unfinished repairs. The output is areviewable application, not
guaranteed approval.

- FOCUS DELIVERABLE PASS CONDITION

Diagnose 20-point score and failure class Every lost point has an owner
02 Identity Verified identity record Application, KYC and payment story match
03 Website Reviewable site and content Desktop, mobile and policy links pass
04 Plan One-page launch plan Audience, method, resources and

measurement are specific

05 Evidence Redacted evidence index Each claim maps to one proportionate
artifact

06 Conversation Manager-call brief Introduction and fourteen follow-ups
rehearsed

07 Target Completed network dossier Go/no-go decision is documented

At the end of day seven, submit only if the dossier says go. Otherwise, keep the
assets and change the timing or target, not the truth.

7 1 0

inspectable assets target network first-use plan invented claims
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CLOSING NOTE

Make the next application easier to
verify

A useful application tells the truth, fits the program and gives areviewer aclear path to
the evidence. A useful repair changes the underlying asset, not just the wording.

FIRST APPLICATION AFTER A REJECTION

Check eligibility and fit on p. 11. Show your real Confirm the status on p. 24. Use the repair log on
site and content on pp. 13-16. Complete the target p. 27 and the note on p. 28. If the decision is final,
dossier on pp. 31-34. Submit only when material close the case and assess a better-fit target.

gaps are resolved.

FIT PROOF LIMITS

before applying before claiming before resubmitting before spending

OPTIONAL HELP, NOT A SHORTCUT

Four task-specific Fiverr searches appear in this issue: website audit (p. 15), English proofreading (p. 18),
interview practice (p. 19) and technical website repair (p. 26). Start with the self-checks; buy only a deliverable
you need and can verify.

Affiliate disclosure: Cool Keys Consulting may earn a commission if you buy through these links. Search results and sellers

change; inclusion is not a claim that we have tested a seller or that a service will secure approval. We do not offer account
approval, identity rental or interview impersonation.

KEEP THIS ISSUE HANDY

Download The First Pass from Cool Keys Consulting. Use the PDF bookmarks or the reading map on p. 3 to

return to the task you are working on.

PUBLICATION CONTACT

Cool Keys Consulting hello@coolkeysconsulting.com

Editorial notice

This independent publication is educational. Platform policies, application fields, pricing and eligibility can change. Verify current requirements before
acting. No admission, delivery, earnings or performance outcome is guaranteed.

The Fiverr story on p. 15 is fictional; its prices and timings are illustrative, not current quotations. Historical case files distinguish reported outcomes from
unknown causes. Case File 03 reconstructs a written manager-message exchange, not a recorded phone interview.

Use only your own authorized evidence. Redact unnecessary private information without changing its meaning. Original visuals were created for this
publication. Brand names belong to their respective owners.
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